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Glossary

 
 

ADEQUATE NUTRITION FOR EACH LIFE STAGE

NUTRITIONAL REQUIREMENTS VARY ACROSS DIFFERENT LIFE STAGES

THE TREND FOR TARGETED NUTRITION PER LIFE 
STAGE IS GROWING AMONGST CONSUMERS 
AND MANUFACTURERS

UNDERSTANDING HEALTH PROFILES IN EACH LIFE 
STAGE IS VITAL IN ORDER TO ADDRESS RELEVANT
CONSUMERS NEEDS.

DID YOU
KNOW?

For DSM, quality is a way of life. Quality for Life™ symbolizes quality, reliability and traceability. This means that our customers
are getting the best ingredients, knowing the source on which they depend. Quality for Life™ means sustainability. It is our
commitment to our environment, consumers, our business partners, our people and the regulatory framework that governs
our operations.

?

DSM is continuously investing in market and
consumer research in order to better support
our customers.

www.dsm.com/human-nutrition
marketing.dnpe@dsm.com

For more information about our consumer surveys, 
please contact us.


